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Small changes, big impact

We have redesigned the packaging on 
Durex condoms, removing the leaflet and 
rolling out Forest Stewardship Council (FSC) 
certification to ensure our ingredients are 
sourced in a way that supports the 
environment and communities in which they 
are made (or grown).

See more at  
www.rb.com

2
Responsibly 
developing 
innovative 
solutions

We design our products to be better 
for the environment, safe, and more  

effective in making lives healthier
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Sustainable products

It is essential that our products 
are designed and produced in a 
way that maximises the benefit 
to those who use them while 
reducing impacts on the 
environment.

Global challenges

Tackling climate change
Global warming will affect everyone 
on the planet, including through 
floods, droughts, rising sea levels and 
effects on food production. The need 
for concerted action is clear.

Water
In many parts of the world, millions 
face increasing levels of water 
scarcity. In addition, lack of access to 
clean water and sanitation continues 
to have significant impacts on human 
health and the environment. 

Addressing packaging waste
Many of our products require 
packaging that if not properly used or 
recycled can end up being disposed 
of in landfills or the environment, 
including in oceans and other 
sensitive ecosystems.

Consuming responsibly
Resources are limited and pollution 
affects all of us. We want to do more 
with less while delivering products 
that improve consumers’ quality of 
life. 

comparing the impacts of new products against 
other existing benchmarks. We have over 600 active 
users globally, and several thousand completed 
assessments. This helps the business to make 
informed decisions about new products as well as 
changes to existing products.

We aim to generate at least one-third of our Net 
Revenue from more sustainable products by 2020 
and are currently on track with 19% meeting the 
criteria for being more sustainable than the 
predecessor. 

Following RB’s acquisition of Mead Johnson 
Nutrition, a suite of new ingredients, products and 
packaging formats are now being integrated into 
our portfolio. During 2018, our ongoing 
environmental activities will be expanded (to include 
MJN) and a full review of our performance metrics 
and ambitions will take place.

Reducing environmental impacts
The vast majority of our products’ lifecycle carbon 
emissions occur during consumer use (77%) and 
from raw and packaging material (16%), with only 
2% being the result of our operations. 

Similarly, our water impact is greatest at the point 
of use (88%), and from raw and packaging 
materials (12%), with <1% coming from our 
operations. 

In 2017 our carbon footprint reduced by 2% and 
our water impact by 8% compared to 2012. 
Achievement of our lifecycle carbon and water 
goals continues to be a challenge given the inherent 
tension between our drive to increase access to 
hygiene and the resulting impacts on water use and 
carbon emissions – primarily from heating water. 

Designing more sustainable products
We are committed to developing products that 
make a difference – using fewer or more sustainable 
materials in their manufacture and requiring less 
energy and water during use. Since its launch in 
2013, RB’s Sustainable Innovation App has become 
a key part of our product development process, 

Making progress 
bettersociety
Aim Status in 2017

1/3 Net Revenue  
from more sustainable 
products by 20201 19%

NR from more 
sustainable products

betterenvironment

Aim Status in 2017
1/3 reduction in  
carbon footprint of 
products by 20201 2%

reduction

1/3 reduction in  
water impact of 
products by 20201 8%

reduction

1 Reduction per dose of product vs 2012 baseline year

We continue to look for ways to help consumers 
reduce impacts while using our products, for 
example through offering formats that require less 
water in use. In 2018 we will be reviewing and 
refreshing our lifecycle product goals to reflect the 
business following restructuring.

A live 28-hour ‘hackathon’ in June, brought 
together RB’s R&D and marketing experts with 
creative and entrepreneurial minds from other 
leading organisations around the world. They 
formed three teams. Their mission: to pioneer 
blockbuster innovations that could protect 
children’s health from the devastating effects 

of air pollution exposure in China, where 
levels are among the highest in the world.

The teams presented their ideas to a judging 
panel – made up of esteemed healthcare 
experts – and a packed audience at the Cannes 
Lions festival. The product solutions proposed 
were: Dream Cocoon, a dome made of specially 
engineered charcoal bamboo fabric, which 
filters air while babies sleep peacefully in a cot; 
GrowAir, a protective, customisable face shield 
designed using soft, transparent plastic to clean 
the air children breathe in as they play outside; 
and the winning solution, StrollAir, a small, 
portable and convenient connected air filtering 
device that repels polluted air and provides 
babies in prams with a clean air ‘bubble’. This 
product idea is now being investigated by RB’s 
global R&D team.

Case study
Hackathon
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Product stewardship

Priority ingredients
We have a number of internal and external 
programmes working with industry groups and 
suppliers to design safe and effective preservative 
alternatives. In partnership with the Green 
Chemistry and Commerce Council, we are actively 
looking for novel solutions that demonstrate 
effectiveness against bacteria and fungi. 

We have updated our RSL restriction for 
isothiazolinones – a widely used preservative across 
our personal care and home care businesses. We 
continue to work with industry associations to help 
agree and ensure safe levels of isothiazolinones 

Plastics
In recognition of the negative impact plastics and 
microplastics have on the environment, RB is phasing 
out use of directly added plastic microbeads across 
the personal and homecare portfolio. Polyethylene 
microbeads ceased to be used in Clearasil products 
in 2016, and after 2018 polyurethane microbeads 
will no longer be used in Vitroclen oven cleaning 
products. In both instances, silica based alternatives 
have been chosen, maintaining equal product 
performance. Microplastics have been added to 
our RSL to notify product developers of our desire 
to use safe and more effective alternatives. 

Further details on our approach to plastics and packaging 
can be found in the Detailed Sustainability Report 
2017. In 2018, we will be refreshing our approach to 
managing these important topics and mobilising a plastic 
task force to define programmes, targets and goals to 
reduce, reuse and recycle plastic across our portfolio.

in our products, and where skin sensitisation is 
of potential concern, reformulations with safe 
and effective alternatives have been developed.

Ingredient transparency
RB exceeds regulatory requirements by providing 
full disclosure online of ingredients used in Health, 
Hygiene and Home products – excluding fragrances 
– in the US and Canada (visit www.rbnainfo.com for 
further details). In addition, RB welcomed the 
introduction of the California Ingredient Disclosure 
Bill, providing customers with effective product 
labelling information to make more informed 
purchasing decisions.

As part of our approach to fragrances we list 
online all known (EU 26) allergens in products 
that are present at >100 ppm. Moving forward, 
we will include on-label fragrance allergen 
statements for relevant products, which is of 
increasing importance to consumers with allergies 
and sensitivities to fragrances. Online, we are 
moving towards a comprehensive disclosure of 
99.99% of fragrance ingredients and disclosure 
of fragrance ingredients below 100 ppm that are 
on one of the recognised hazard lists. We remain 
committed to full online disclosure of all products 
and are developing plans to ensure this happens.

Management of ingredients
A number of internal policies support the 
development of safe products, and a dedicated 
team of over 100 scientists are responsible for 
the assessment of ingredient and product safety, 
ensuring all new products and reformulations 
are risk-assessed prior to launch. 

The Company operates a Restricted Substances 
List (RSL) that is central to ensuring product 
developers are aware of restrictions on the use 
of certain ingredients. The RSL sets limits and 
prohibits the use of certain ingredients, in particular 
product types, and includes substances that RB 
has voluntarily decided to discontinue using on the 
basis of safety, sustainability, regulatory or 
consumer concerns. We also maintain a watch list 
of ingredients whose properties are being reviewed 
for future continued use in RB products. Our 
Detailed Sustainability Report 2017 includes more 
information on the RSL. 

Management of ingredients 
Regulatory compliance gives 
consumers a level of confidence but 
regulations can differ significantly 
across the globe. Internal policies 
ensure that stakeholders benefit 
from the highest standards of 
ingredient safety and quality. 

Priority ingredients
The identifcation of new, safer and 
effective alternative ingredients 
is critical to ensuring products 
continue to meet or exceed 
regulations and enables their 
safety profile to be enhanced.

Ingredient transparency
Customers need to have clear and 
accurate information relating to the 
products they intend to use, provided 
in a convenient and accessible way. 
There is an increasing demand for 
greater ingredient transparency.

Plastics
There are growing concerns relating 
to the build-up of plastic, particularly 
in oceans and lakes, and the 
potential for them to adversely 
impact ecosystems and human 
health.

Global issues Developing, manufacturing 
and distributing products that 
are safe, effective and clearly 
labelled is the cornerstone of 
our product stewardship 
approach.

Case study

Jontex, Olla and Lovetex
RB acquired three new 
sexual wellbeing brands in 
Brazil: Jontex, Olla and 
Lovetex. A decision was 
taken to replace ingredients 
relating to fragrance and 
lubrication that were not 
compliant with our global 
RSL of safer alternatives 
despite having no regulatory 
obligation to do so.

Making progress 
bettersociety
Aim Status in 2017

100% ingredient  
transparency 63%

Net Revenue from 
products with ingredient 
lists published

“Our goal is to ensure we develop 
safer and more sustainable 
products.”
Jennifer Duran
Global Director, Product Sustainability


